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BRANDING BOOST
THROUGH TRUSTEDDIALOG

How trustedDialog strengthens brand image and
Intention to act



THE KEY DATA OF THE STUDY AT A GLANCE united

internet
@)
Goal Sample
Research into the advertising User of WEB.DE and GMX*
impact of trustedDialog N=2.352 (random sample)

e ° trustedDialog
Loy ¢

Method Survey period

On-site survey with

. 19.02.-25.02.2025
experimental treatment

* Weighted representatively according to age, gender, and mobile device usage. To ensure comparability, the experimental groups were additionally weighted according to topic interest 2
per industry and awareness of trustedDialog based on the control group.



Control group:

Mail without trustedDialog seal

Test group seal:
Mail with trustedDialog seal

Test group avatar:

Mail with trustedDialog seal & avatar

eCommerce

World of Shopping
Unsere Black Friday Deals
Jetzt -30% Rabatt sichern

World of Shopping
Unsere Black Friday Deals
Jetzt -30% Rabatt sichern

World of Shopping
Unsere Black Friday Deals
Jetzt -30% Rabatt sichern

THE EXPERIMENTAL TREATMENT IN DETAIL:
3 GROUPS, 3 BRANDS, 3 INDUSTRIES

N®., 74%0\

Posteingang Q

Aktualisiert: Gerade eben

Sortiert nach Kategorien

World of Shopping 2
Unsere Black Friday Deals
Jetzt -30% Rabatt sichern

Otto Holler
Geburtstagsfeier
Hallo an Euch alle, ich habe ges...

FrischGenuss
Neue Angebote im Sortiment
Jetzt entdecken

Bernd Hopfen
Gewiinschte Bilder
Hallo Anna, anbei die gewiinsch...
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Reisegliick
Traumurlaub in der Karibik
Jetzt buchen und -30% sparen

Reisegliick %
Traumurlaub in der Karibik
Jetzt buchen und -30% sparen

Reisegliick %
Traumurlaub in der Karibik
Jetzt buchen und -30% sparen

Insurance

dieversicherung.de
Ihr Schutz zum kleinen Preis
-30% auf Vollkaskoversicherung

dieversicherung.de %
Ihr Schutz zum kleinen Preis
-30% auf Vollkaskoversicherung

dieversicherung.de %
Ihr Schutz zum kleinen Preis
-30% auf Vollkaskoversicherung



POSITIVE PERCEPTION OF THE TRUSTEDDIALOG SEAL @"@t

Top 3 values, in % (translated from German to english)

.| really like the fact that
companies can mark trustworthy
emails with the email seal” responsibility for their users.”

“The use of the email seal by
companies shows that they are taking

“Emails with the email seal are
trustworthy.”

Question: Please indicate to what extent you agree with the following statements about the email seal. Scale from 1 = “strongly disagree” to 6 = “strongly agree” 4
Sample size: Respondents who are familiar with the seal and know what it stands for, n=637
Source: United Internet Media, 2025
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THE MAJORITY OF RESPONDENTS LIKE THE USE OF
BRAND LOGOS AS AVATARS
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—  Posteingang Q =

— Aktualisiert: Gerade eben

Sortiert nach Kategorien

Heute

Auto Werkstatt % 7 3 O/ » 0 & mamagnoeas

Unsere Gebrauchtwagen Deals
like the use of brand ®
logos as avatars

(top 2)

Independently of the experiment, the
perception of the round avatar was assessed
using a neutral fantasy brand that was
shown to each experimental group.

Question: Companies that use the email seal also have the option of using their brand logo as their email avatar (round field to the left of the email subject line). How do you feel about
companies using this option? Scale from 1 = “not good at all” to 5 = “very good” Sample size: Respondents who are familiar with the seal and know what it stands for, n=637

Source: United Internet Media, 2025



TRUSTEDDIALOG SEALS AND AVATARS HAVE A SIGNIFICANT POSITIVE  united)
EFFECT ON BRAND IMAGE

Average values, indexed: World of Shopping/dieVersicherung/Reisegliick (translated from German) ...

——— base: control group with index 0 M seal only M seal + avatar
Reading sample:

“The combination of seal and avatar
increases the perceived trustworthiness
of the brand by 43% compared to the
control group.”
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... | consider ... | consider to be ... | find visually .. | find appealing ... I consider to be a .. stands for high ..l considertobe ..Ifeel confident
trustworthy competent appealing reputable provider quality reliable about
Question: To what extent do you agree with the following statements about (World of Shopping/dieVersicherung/Reisegliick)? Scale from 1 = “strongly disagree” to 6 = “strongly agree” 6

Sample size: n(control group)=439, n(seal only)=457, n(seal + avatar)=488, all uplifts shown here differ significantly from the control group at the 5% level.
Source: United Internet Media, 2025



TRUSTEDDIALOG SEALS AND AVATARS HAVE A SIGNIFICANT POSITIVE  united)
EFFECT ON THE INTENTION TO ACT

Average values, indexed: To what extent do you agree with the following statements about World of Shopping/insurance/travel
happiness (translated from German)?

——— base: control group with index 0 M seal only M seal + avatar

47%
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| would open the newsletter from [brand]

| would like to find out more about the offers
without hesitation

| would buy the offers
from [brand]

from [brand]

Question: To what extent do you agree with the following statements about (World of Shopping/dieVersicherung/Reisegliick)? Scale from 1 = “strongly disagree” to 6 = “strongly agree

n 7
Sample size: n(control group)=439, n(seal only)=457, n(seal + avatar)=488, all uplifts shown here differ significantly from the control group at the 5% level
source: United Internet Media, 2025



SIGNIFICANT IMAGE IMPROVEMENT AND INCREASE IN united
INTENTION TO ACT THROUGH TRUSTEDDIALOG

trustedDialog has a significant positive effect on the brand image and the user’s intention to act. The display of the brand
logo as an avatar further enhances this effect.

Q Reisegliick 2 10:14
Traumurlaub in der Karibik

Jetzt buchen und -30% sparen

Significant influence on Aw dieversichening de & 1014 Significant influence on the
brand lmage lhr Schutz zum kleinen Preis [ntention tO aCt

-30% auf Vollkaskoversicherung

ﬂ World of Shopping % 10:14
Unsere Black Friday Deals
Jetzt -30% Rabatt sichern

| perceive as ... l would ...
seal only seal + avatar

trustworthy $+33% 4+43%

seal only seal + avatar

open the newsletter ++28% 4+47%

reputable ++31% 4+36% look into it $+26% 4+32%

safe $+31% $+37% buy offers $ +26% 4 +34%

Question: To what extent do you agree with the following statements about (World of Shopping/dieVersicherung/Reisegliick)? Scale from 1 = “strongly disagree” to 6 = “strongly agree” 8
Sample size: n(control group)=439, n(seal only)=457, n(seal + avatar)=488, all uplifts shown here differ significantly from the control group at the 5% level, Items translated from German.
Source: United Internet Media, 2025



CONTACT

DIANA OLTEANU ADRIANA NOWAK THOMAS FRIEDL

Key Account Manager Key Account Manager Key Account Manager

+49 (0) 89/ 14 339 126 +49 (0) 89/ 14 339 162 +49 (0) 89/ 14 339 125
diana.olteanu@united-internet-media.de adriana.nowak@united-internet-media.de thomas.friedl@united-internet-media.de

I GMX [l @olcom e

www.united-internet-media.de WEB.DE
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