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Recommendations for a successful
implementation
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CONSISTENCY BETWEEN IMAGES AND TEXT united

internet

ENSURE THAT YOU ALIGN THE SUBJECT LINE, PRE-HEADER, AND TRUSTED DIALOG PREVIEW WITH ONE ANOTHER
= The visual presentation should reflect and support the key messages of the text

= Use memorable phrases from the text and actively incorporate them into the visuals

. . ° @ puzzleYOU & 14.01.26
® @ OTTO - dein Online Sh... & 23.03.26 Starte mit 12% Extra-Rabatt
Jetzt live: spare bei den Oster-Highlig... Entdecke unsere Puzzle-Highlights

Ei, Ei, Ei — das sind aber viele Angebot...

e _—

Gabor a Gestern

o
oster o Wir prasentieren: Gabor Brand New

Highﬁghts Frischer, mutiger und noch nahbarer......

The examples shown are actual campaigns. 3



ENGAGING WORDING AND CTA-ELEMENTS united

internet
FOCUS MORE ON ENGAGING WORDING FOR SALES PROMOTION, AND INCORPORATE CTA ELEMENTS
= The use of images with focus on call-to-action elements has led to higher user engagement among other clients
= Use wording such as ,Book now", ,Buy now", ,Get your offer now", ,Save now", etc.
DERTOUR Reisebiiro 2 24.11.25

@ GMX Gewinnspiel % 10:14
2.500 € monatlich fiir 10 Jahre

$8 Noch nicht mitgemacht? $$ GM...
. - - .

b

@ OTTO - dein Online Shop! & 15.05.26

® Nur noch bis Montag: Friihlings-Sale —... 7

Black November: Jetzt Urlaubsdeals s... 1.7

NOVEMBER

Fruhli ngS- Bis zu 66 % Rabatt sichern

lhr Gewinncode EG6JFEH ‘

=——

Sale

Jetzt sparen >

The examples shown are actual campaigns.



HIGHLIGHT THE DISCOUNT AMOUNT united
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EMPHASIZE THE AMOUNT OF THE DISCOUNT IN YOUR SALES PROMOTIONS MORE PROMINENTLY AND USE THE VOUCHER
CODE FUNCTIONALITY

= Communicate your offers right in the preview to increase your customers’ attention
= For example, include a visual element that prominently displays the discount amount, such as ,-20%"

= The voucher code functionality allows your customers to copy the code directly to their clipboard

[ Hawesko.de & Sonntag
® spor Cabor & Dienstag W |etzte Chance: 12% Valentins-Rabatt
Bis zu 20% sparen im Mid Season Sale Nur noch heute: Herzenswilinsche erfill...

Nur fur kurze Zeit ......

o L
MID SEASON omeery OUTLETCITY.COM # 17.08.25 12 /o @ puzzleYOU &

@ checked in und bringt Geschenke €

20 % SUN DEAL: Top-Kategorien -
SA L E UP TO 20% Jetzt Gutscheincode einlosen! -20 %’ ex... ValentlnstaQS'RABATT! Bis zu 30% Rabatt & versandkostenfreie...

Auch auf reduzierte Weine r: ,?.5- . e ‘
r | s D
L ‘I

1 -20 %" extra

The examples shown are actual campaigns. 5



INSERT MULTIPLE IMAGES

TAKE ADVANTAGE OF THE OPTION TO INCLUDE MULTIPLE IMAGES

= Give your customers a better insight into your offerings in the preview

united
internet

= Maybe one image does not quite convince the customer, but the second or third one does

= For example, combine a visual with a CTA image, or showcase various products or offers

@ DERTOUR Reisebiiro
Wohin geht die Reise lhres Lebens?

The examples shown are actual campaigns.

01.02.26

W

| O

GABOR

Gabor

So schon kann Komfort sein ...

&

Berge & Meer % 01.02.26
Reif fiir neue Abenteuer? Wir hattendaw... 1.7




SCARCITY MESSAGING IN THE IMAGE united

internet

EMPHASIZE THE END OF A PROMOTION MORE STRONGLY
= Vary the number of images, the visual presentation, and the wording.

= Emphasize the end of a promotion more strongly, for example, by using phrases such as ,Last chance”, ,Offer ends
tomorrow”, or ,Today only”. By creating a sense of urgency in your messaging, you can raise your customers' awareness of
the promotion’s end date and encourage them to take action.

. puzzleYOU & @ GMX Gewinnspiel & & 1-FCKon @
b Verlangerte Bestellfrist flir Weihnach... 2.500 € monatlich fiir 10 Jahre *  Heute ist Dein Tag, @
Allerletzter E elltag flir Weihnachtsge... # Noch nicht mitgemacht? $g GMX verl He st Dein Tag, ¢ » Spare 30 € - nu..
i * NURHEUTE ¢
Nur noch QESEEs
it
b
ke 4 ke 4
@ OTTO - dein Online Shop! & 291125 | | OTTO - dein Online Shop! %
Viele Deals — mind. 50% reduziert! *Black Friday Finale: App-Nutzer spar...

Profitiere vom Black Friday und entdeck. Bis Mitternacht gibt es noch Deals aus a..

™ dlack
solange der - °

Vorrat

& Friday

M Black
Yriday °

The examples shown are actual campaigns. 7



ENSURE RELEVANCE AND CONDUCT TESTING united
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ENSURE RELEVANCE
berge & meer

Reisen. Fir Entdecker.

= Use only images that are directly related to the email’s content to ensure a
consistent brand message.

ERLEBEN SIE DAS LA DOLCE VITAIN

el ot

Auf nach Italien

@ Berge & Meer % 16.11.25
Ciao ltalia! *, @ <

Lieber Reisefreund,
OPTIMIZE YOUR PERFORMANCE THROUGH TESTING it o S g S ot i

= We recommend varying the image selection for the trustedDialog Preview to determine what resonates most with your
target audience. Keep in mind that these images serve as a preview of your marketing message and should encourage users
to open your email and engage with the content.



DO’S AND DON'TS

o Reisegliick #
Ab in die Schweiz!

Jetzt mit -10% Extra-Rabatt

DON'T

= Limited visual variety, the image does not evoke a

sense of travel or adventure

The examples shown are fictional campaigns. The recommendations are based on the results of previous analyses and have been generalized for illustrative purposes.

= Discount information is only visible in the preheader

united
internet

Q Reisegliick & 09:33
Ab in die Schweiz!

Jetzt mit -10% Extra-Raba

~+

DO

= Discount information is prominently displayed within
the voucher code element

= Use of several authentic and inspiring travel images to
evoke a stronger emotional response



DO,S AND DON'TS united
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ﬂ World of Shopping & 09:33

ﬂ World of Shopping & 9:3 Black Friday Week: -30% auf alles
Black Friday Week: -30% auf alles

Unschlagbare Angebote sichern

Unschlagbare Angebote sichern

" a BLACK FRIDAY

-30%

Jetzt Rabatt sichern

DON'T DO
= The image looks cluttered and generic = Simplified design with the discount as the central
visual focus

= A lack of visual cues reduces attention

= High attention thanks to strong contrast and a clear
= No CTA in the image, resulting in low structure

engagement
= Prominent CTA that actively encourages recipients to

open the email

The examples shown are fictional campaigns. The recommendations are based on the results of previous analyses and have been generalized for illustrative purposes. 10



DO,S AND DON'TS united

internet
ﬂ Vita Markt & 9:33
[ VitaMarkt ) Die Grillsaison ist eroffnet!
Die Grillsaison ist eréffnet! . svif ATIeEaEERI
4 Jetzt
N it sparen
DON'T DO
= A cluttered image lacking a clear visual focus = Aclean layout, divided into an image and a CTA,

provides clear visual guidance
= No CTA in the image

= A CTA element strengthens the intent to act

The examples shown are fictional campaigns. The recommendations are based on the results of previous analyses and have been generalized for illustrative purposes. 11



CONTACT

Do you have any questions?

Feel free to contact us at any time
via email at;

trusteddialog-pm@uim.de

. GMX m [@oilcom é’,@f;@et

media
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