LOOK@ME NOW: HIGH ATTENTION POTENTIAL IN THE
PREMIUM ENVIRONMENTS OF WEB.DE AND GMX

Minimum
Requirements*

for measuring attention
in accordance with
IAB/MRC

Our promise

for high attention
potentials

Viewability @

50% pixels in view for 1 sec
(display) or 2 sec (video), 50/1
respectively 50/2.

100% pixels for Cross-Media.

Valid Impressions

Non-human or fraudulent traffic
that is intentionally created to
deceive measurement systems,

requiring filtration to ensure
accurate data.
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User Presence

Confirmation that a human user
is actively present during
ad exposure, determined via
direct or inferred measurement.
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Bench UIM > Market

(especially premium formats)

High viewability rates across all
formats with a measurement criterion
of 50/1. E.g.: Sitebar > 85%.

UIM Human Traffic > 99 %

Targeted measures ensure that only
valid traffic is allowed.

UIM uses the IAB Spiders and
Bot Lists to detect bots.

Trusted environment only
(via exclusive ad delivery)

100% Brand Safety:
Placement is limited to UIM's premium
portals — with no spillover to
uncontrolled third-party sites.

* Based on IAB/MRC Attention Measurement Guidelines, published May 2025
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